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Hospice Launches Hard-Hitting Awareness Campaign
On Thursday, September 10" 2009, 11:30am at the Copthorne Hotel, Plymouth

St Luke’s Hospice is to launch a brand new awareness raising campaign based on

the daily and often difficult experiences of its patients, staff and volunteers.

Public Relations Manager Shirley Smale said: “ ‘Promise’ follows on from the
successful ‘1 in 5° Campaign of last year. But whereas ‘1 in 5’ focused on
statistics, ‘Promise’ takes you much closer in that it is based around the very real
fears and questions of patients their families and loved ones by detailing the
assurances they are often desperate to extract from our doctors and nurses. It

may not make for easy viewing, but it is a true reflection of the work we do.”

Guests at the ‘Promise’, launch will see a short presentation that recounts some of

the questions patients ask, the fears they share and the assurances they seek.
Images and words from the presentation will then be used for ongoing marketing
and publicity purposes to help raise awareness of the Hospice’s work and

generate funds.
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